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How technologies like social networking, RSS, and mobile are impacting
the future of email marketing.
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Before the online world existed, marketing took place offlipgnt advertising, radio, TV, direct mail,
billboards, and over the phonbléh telemarketiny! As the Internet grew, so did marketing
possibilities and companies quickly took advantage of the expanding options.

As part of this online evolution, email was introduced to the public. Because it was an inexpensive,
easyto-use tool, consumers quickly took to email, using it to communicate with friends and family. Soon,
consumers were spending a great deal of time in their email inboxes.

Naturally, it wasnot |l ong before mar ketdthuss honed in
the concept of was born.

Fast forward a few yeargo a time where users have a better understanding of the Internet, are
quite literally dependent on email (have you ever lost your Internet connection at work?), and are
exposed to many marketing mediums.

So the question becomes Or, will theinewest trénds iin te¢hnology cause a
coup in the interactive marketing realm?
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Not so long ago, email was romanticized in movies (think Tom sgmyspace.com
Hanks and Meg Ryan in o0Youdve Got ' a place for frie "~ a S
opened the door for personal, if not anonymous, communication. facebook

The low cost associated with sending email presented marketers
with an inexpensive solution for reaching a large audience, and in
less time and with less effort. Marketers began to see email as th
goose that laid the golden egg.

As time passed, email users were bombarded with unwanted
messages from companies and false accosR&NI) Such
instances made the upkeep of personal accounts rather
unmanageable. However, the ability to quickly create a new
email account continued to be an option, and today many users
maintain multiple email accounts.

I f only Meg Ryan knew what
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Example Stephanie

She has two personal accounts, one that she uses for newsletters and when making purchases online,
and one for her everyday communication with friends and family. She also has a work account.
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When Stephanie logs into one of
her personal acco
presented with dozens of

messages from a variety of
companies. Some pique her
interest, while others are deleted
without a second thought. With

the number of emails in her inbox,
itds impossible t
will appeal to her at any given
moment.

In this download, Stephanie has
receivediwo emails from
ProFlowersin one week which is

a service she uses to send flowers
to loved ones; but in this moment
itds not rel evant

However, she does determine that
the Royal Caribbean email looks
interesting. (May
long day at the office and the

idea of a cruise is appealing.)

SpUﬂ|OgiC ;jg\ www.spunlogic.com

F e —

€]

Google G~

- b

S |pe anamst
A mai
Mail

£ 1abox (15
B orshs

L}
® spar
[ ]
-

e

Vol OB 2 soomaise
) CustomzeLnks | SpunmaiLogn  \\/ Main Page - Wikpedia, the free encydopeda Bl Vertabase Logn

=)
Eanfsises | Compose

B oboded % Check + 4 Autolrk + # sendtor

Souriogi - Expect more from the web! 2| Soun Blog

vl 4 % 2l

@ settngse
Spuriogic [l Siverpop - Marketer 6.4 8| WordPress » Logn

From

7 Proflowers@ofters profiowe

| B o pmetmal. . con 25658 amen <3 el diey essace.asx

[} - rools
Searcn os
MailBlog | Try the new AOL Mail Betat  Todsy Mal || Adkemes  Coerds  Setwngs e
3
you can get | on
" (Findnt
Seach

Sebject Date sae
Bul's Eye Creative £Tip 522007 ]
Last Chance for Mother's Day Early Birds: Save up to $29 | |
]
i
L]
f
&
L ]
il
B

?
?

™ a
7 vigmail@ust.vacatonstogo.
T Sake cor

?

be

she

- N 4 &
Ay Repy M Fenwd D

peiete  ActnY Mo Y

LIBERTY OF THE SEAS™

for adventure. A

72135, 27G. 158V, CAIQSC. 1.Cri. 14y DURKENLD

¥ @ et Koo -




While marketers are unable to determine if their email is going to be viewed by
recipients (another important discussion about relevancy and targeted content for a
later time), it does appear that email still works.

According to a recent report conducted by the Direct Marketing Association (DMA)* ,
email still rules ROI with email marketing representing $51.45 as compared to $21.08
for noremail Internet marketing and $7.20 for print catalogs.

Andemail marketing is ranked most criticgl by marketers in their overall campaigns:

Important Tactics for 2007

Advertising Tactic Percentage
Email Marketing 83.2%
Search Marketing 61.7%
Display Ads 36.2%
Ad Networks 31.9%
Contextual Targeting 27.7%
Traditional Direct Marketing 27.7%

* Source: Direct Marketing Association Power of Direct report October 2006.
** SourceDatranMedia, February 2007
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Some Popular Social

With the rise of social networking, communication methods have Networking Website:
changed. You might ask, oWhat exactly is
answer |01l provide comes from WPk pedi a:

A social network service focuses on the building and
verifying of online social networks for communities of
people who share interests and activities, or who are
interested in exploring the interests and activities of
others, and which necessitates the use of software.

Most social network services are primarily web based and
provide a collection of various ways for users to interact,
such as chat, messaging, email, video, voice chat, file
sharing, blogging, discussion groups, and so on.

Due to the increased use of social networking services such as
MySpace and Facebook, one could easily assume that users are
relying less and less on email as their primary communication tool.

ﬁE—maiI isn't dying, butit's grown a little sické t e e -mailaise was down 8 percent from

a year before. 2\

- comScore MeS|:a Metrix
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Social networking sites have become quite popular over the past few years. The ability to connect with
hundreds or thousands of people in a relatively short period of time provides the potential to build a
large audience. If users accept you as part of their network, the opportunities are endless:

AReview friendsd status updates

A View photos or blogs posted by friends

A Send messages to large numbers of people at the samé tiite guaranteed delivery
A Create groups based on similar interests

A Set upevents for friends to attend

All the while, your friends email addresses are kept private to protect the individuals involved from
receiving SPAM in their personal email accounts.

As users create personal profiles, they provide data about themselves (age, gender, location, interests,

etc. ). This information is stored in the siteds dat
offers to users based on their demographic information or physical location. Even though there are
hundreds (i f not thousands) of soci al net working sit

most popular Facebook and MySpace
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Allows for a more graphical member profile
customization through use of CSS, video, and
music

Has larger audience

Both allowforged ar get i ng of ads

www.spunlogic.com

Profiles are more interactive, and can engage
other users more easily than MySpace

Concentrates on the user experience, provides
structure, with a much cleaner design

Provides opportunities for third party vendors tc
create applications for use by the site users
(though rumors are in place that MySpace may
follow suitd as of July 2007)

Ragistration has only been open to ramilege
students since Septern
3x faster than MySpace (Neilson Net Ratidgs)
30 Million Users as of July 10, 2007 [Facebook
Blog]

More organized with applications in place for
groups and events
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Samplesof BusinesdJses

Reebokd RbkRun Easy

A Create Running Groups online

A Post best race times

A Post upcoming race dates
A Meeting running partners in your area

A Discuss Training Tips

Contiki

A Provide travel deals to group members ||
A Group member travel photos

A Sharing of experiences

A Meeting travel buddies prior to trips

scheduled byContiki
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%ﬁ] Movies, Politics, the Cabbage Patch? Sponsored
What do you talk about when you Run Easy? Create a running group with
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Contiki
7:48pm August 15th

For Facebook Members Only!
To members of Contiki

Attention Contiki Facebook Members,

‘We hope you're having the summer of a lifetime! If you didn't
get your travel on yet this year, we're inviting you to get it
on this winter!

Our new Winter Europe and Australiaf New Zealand
brochures have just launched and are packed with awesome
itineraries throughout Europe, Australia and New Zealand.

And ONLY For Facebook members (yes that's you!) we're
sending you a FREE iPod Shuffle when you book ANY of
Contiki's Winter Europe trips with airfare by October 31st!

So order your FREE travel brochures here and we'll see you
on the road this winter!

Happy Travels,
Contiki - Be a traveler, not a tourist.

Delete this message.

»

Leave Group

Facebook © 2007

about developers jobs advertisers polls

terms privacy help
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RSS may stand f&eally Smple Syndication, b ut many still dondt understand
definition, | again refer to Wikipedia:

RSS is a family of web feed formats used to publish frequently updated content such as blog
entries, news headlines or podcasts. An RSS document, which is called a "feed," "web feed," or
"channel," contains either a summary of content from an associated web site or the full text.
RSS makes it possible for people to keep up with their favorite web sites in an automated
manner that's easier than checking them manually.

RSS content can be read using software called a "feed reader" or an "aggregator." The user
subscribes to a feed by entering the feed's link into the reader or by clicking an RSS icon in a
browser that initiates the subscription process. The reader checks the user's subscribed feeds
regularly for new content, downloading any updates that it finds.
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Users view their RSS feeds via readers, as
mentioned in the Wikipedia description. Some may
not even realize theydre
personalized homepage lik€oogleuses RSS to
populate your selected content.

In thisgGoogleexample, the subscriber is clearly
interested in interactive marketing and has t
ability to access breaking industry news from a
single glance of the homepage.

Unlike email, RSS feeds are relatively quick to put
together and feeds are available immediately (but
passively) to subscribers.

RSS readers update with the newest content, which
can be viewed minutes, hours, or even days later
by the subscriber. And
compete with emails within an inbox.
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