
How technologies like social networking, RSS, and mobile are impacting 

the future of email marketing.

Email Marketingõs New Competitors
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A History Lesson.

Before the online world existed, marketing took place offline ðprint advertising, radio, TV, direct mail, 

billboards, and over the phone (bleh, telemarketing!).  As the Internet grew, so did marketing 

possibilities and companies quickly took advantage of the expanding options.

As part of this online evolution, email was introduced to the public. Because it was an inexpensive, 

easy-to-use tool, consumers quickly took to email, using it to communicate with friends and family. Soon, 

consumers were spending a great deal of time in their email inboxes.

Naturally, it wasnõt long before marketers honed in on email as a way to reach out to customers ðthus, 

the concept ofemail marketing was born.

Fast forward a few yearsto a time where users have a better understanding of the Internet, are 

quite literally dependent on email (have you ever lost your Internet connection at work?), and are 

exposed to many marketing mediums.  

So the question becomesé. Is email still king?Or, will the newest trends in technology cause a 

coup in the interactive marketing realm?

3



9Ƴŀƛƭ aŀǊƪŜǘƛƴƎΩǎ bŜǿ /ƻƳǇŜǘƛǘƻǊǎ

www.spunlogic.com

Email.

Not so long ago, email was romanticized in movies (think Tom 

Hanks and Meg Ryan in òYouõve Got Mailó). Email was new and it 

opened the door for personal, if not anonymous, communication.  

The low cost associated with sending email presented marketers 

with an inexpensive solution for reaching a large audience, and in 

less time and with less effort. Marketers began to see email as the 

goose that laid the golden egg. 

As time passed, email users were bombarded with unwanted 

messages from companies and false accounts (SPAM).  Such 

instances made the upkeep of personal accounts rather 

unmanageable.  However,  the ability to quickly create a new 

email account continued to be an option, and today many users 

maintain multiple email accounts.

If only Meg Ryan knew what was to come é

4



9Ƴŀƛƭ aŀǊƪŜǘƛƴƎΩǎ bŜǿ /ƻƳǇŜǘƛǘƻǊǎ

www.spunlogic.com

Example: Stephanie.

She has two personal accounts, one that she uses for newsletters and when making purchases online, 

and one for her everyday communication with friends and family.  She also has a work account. 

One of Stephanieõs personal accountsStephanieõs work account
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Example: Stephanie.

When Stephanie logs into one of 

her personal accounts, sheõs 

presented with dozens of 

messages from a variety of 

companies.  Some pique her 

interest, while others are deleted 

without a second thought.  With 

the number of emails in her inbox, 

itõs impossible to know which email 

will appeal to her at any given 

moment. 

In this download, Stephanie has 

receivedtwo emails from 

ProFlowersin one week, which is 

a service she uses to send flowers 

to loved ones; but in this moment 

itõs not relevant.  

However, she does determine that 

the Royal Caribbean email looks 

interesting. (Maybe sheõs had a 

long day at the office and the 

idea of a cruise is appealing.)

(contõd)
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Emailis Still Important

While marketers are unable to determine if their email is going to be viewed by 

recipients (another important discussion about relevancy and targeted content for a 

later time), it does appear that email still works. 

According to a recent report conducted by the Direct Marketing Association (DMA)* , 

email still rules ROI with email marketing representing $51.45 as compared to $21.08 

for non-email Internet marketing and $7.20 for print catalogs. 

And email marketing is ranked most critical** by marketers in their overall campaigns:

Important Tactics for 2007

Advertising Tactic Percentage

Email Marketing 83.2%

Search Marketing 61.7%

Display Ads 36.2%

Ad Networks 31.9%

Contextual Targeting 27.7%

Traditional Direct Marketing 27.7%

* Source: Direct Marketing Association Power of Direct report October 2006.

** Source: DatranMedia, February 2007
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SocialNetworking

With the rise of social networking, communication methods have 

changed.  You might ask, òWhat exactly is a social network?ó. The 

answer Iõll provide comes from Wikipedia:

A social network service focuses on the building and 

verifying of online social networks for communities of 

people who share interests and activities, or who are 

interested in exploring the interests and activities of 

others, and which necessitates the use of software.

Most social network services are primarily web based and 

provide a collection of various ways for users to interact, 

such as chat, messaging, email, video, voice chat, file 

sharing, blogging, discussion groups, and so on.

Due to the increased use of social networking services such as 

MySpace and Facebook, one could easily assume that users are 

relying less and less on email as their primary communication tool.

Some Popular Social 

Networking Website: 

ÅBebo

ÅClassmates.com

ÅCyworld

ÅFacebook

ÅFlickr

ÅFriendster

ÅHi5

Å iLike

ÅLast.fm

ÅLinkedIn

ÅLiveJournal

ÅMySpace 

ÅTwitter

ÅXanga

ÅXuqa

ÅYahoo! 360°
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E-mail isn't dying, but it's grown a little sickéteen e-mail use was down 8 percent from 

a year before.

- comScore Media Metrix
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Whatare the benefitsof using socialnetworkingservices?

Social networking sites have become quite popular over the past few years.  The ability to connect with 

hundreds or thousands of people in a relatively short period of time provides the potential to build a 

large audience. If users accept you as part of their network, the opportunities are endless:

ÅReview friendsõ status updates

ÅView photos or blogs posted by friends

ÅSend messages to large numbers of people at the same time ðwith guaranteed delivery

ÅCreate groups based on similar interests

ÅSet up events for friends to attend 

All the while, your friends email addresses are kept private to protect the individuals involved from 

receiving SPAM in their personal email accounts.

As users create personal profiles, they provide data about themselves (age, gender, location, interests, 

etc.).  This information is stored in the siteõs database, and in many cases allows them to target ads and 

offers to users based on their demographic information or physical location. Even though there are 

hundreds (if not thousands) of social networking sites, throughout this ebook Iõll focus on only two of the 

most popular : Facebook and MySpace.
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FacebookVSMySpace

MySpace Facebook

Allows for a more graphical member profile 

customization through use of  CSS, video, and 

music

Profiles are more interactive, and can engage 

other users more easily than MySpace

Has larger audience Concentrates on the user experience, provides 

structure, with a much cleaner design

Provides opportunities for third party vendors to 

create applications for use by the site users 

(though rumors are in place that MySpace may 

follow suit ðas of July 2007)

Registration has only been open to non-college 

students since September 2006, and itõs growing 

3x faster than MySpace (Neilson Net Ratings) ð

30 Million Users as of July 10, 2007 [Facebook 

Blog]

More organized with applications in place for 

groups and events

Both allow for geo-targeting of ads based on membersõ information

10



9Ƴŀƛƭ aŀǊƪŜǘƛƴƎΩǎ bŜǿ /ƻƳǇŜǘƛǘƻǊǎ

www.spunlogic.com

Samplesof BusinessUses

Reebok ðRbkRun Easy

ÅCreate Running Groups online

ÅPost best race times

ÅPost upcoming race dates

ÅMeeting running partners in your area

ÅDiscuss Training Tips

Contiki

ÅProvide travel deals to group members

ÅGroup member travel photos

ÅSharing of experiences

ÅMeeting travel buddies prior to trips 

scheduled by Contiki
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RSS

RSS may stand for Really Simple Syndication, but many still donõt understand it.  To elaborate on the 

definition, I again refer to Wikipedia:

RSS is a family of web feed formats used to publish frequently updated content such as blog 

entries, news headlines or podcasts. An RSS document, which is called a "feed," "web feed," or 

"channel," contains either a summary of content from an associated web site or the full text. 

RSS makes it possible for people to keep up with their favorite web sites in an automated 

manner that's easier than checking them manually.

RSS content can be read using software called a "feed reader" or an "aggregator." The user 

subscribes to a feed by entering the feed's link into the reader or by clicking an RSS icon in a 

browser that initiates the subscription process. The reader checks the user's subscribed feeds 

regularly for new content, downloading any updates that it finds.
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RSS(contõd)

Users view their RSS feeds via readers, as 

mentioned in the Wikipedia description. Some may 

not even realize theyõre using it; for example, a 

personalized homepage like iGoogleuses RSS to 

populate your selected content. 

In this iGoogleexample, the subscriber is clearly 

interested in interactive marketing and has the 

ability to access breaking industry news from a 

single glance of the homepage.

Unlike email, RSS feeds are relatively quick to put 

together and feeds are available immediately (but 

passively) to subscribers. 

RSS readers update with the newest content, which 

can be viewed minutes, hours, or even days later 

by the subscriber.  And the information doesnõt 

compete with emails within an inbox.  
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